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IV Semester B.B.M./B.B.A Examination, April/May 2018

(Scheme : NRS 2014) (Freshers May/June 20L6 & onwards)

MARKBTINGMANAGBMENT

Time: 3llours
Instruction : Answer all qaestions.

Max. Marks : 80

Total No" of Pages : 2
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Answer any three questions. 15 marks each: [3x15-451
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eI) Deftne the terms 'Marketing' and 'Marketing Management'. Explain the

importance of marketing.
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e2) Explain briefly micro and macro environmental factors which have an impact

on marketing?
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Q3)Discuss the various elements of Marketing mix'
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Q4) Explain various factors influencing the consumer behaviour.
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efl Je,ftne Market Segmentation. What are the basis for successful market

segmentation? ExPlain.
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Answer any rwo questions. ro ,n**.rr.
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Q7) Explain socio-economic model of understanding consumer behaviour.
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Q8) Explain the Steps involved in preparing marketing pian.
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Q9) What is product positioning?
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Q6) Define Business Markets. Explain the characteristic features ofBusiness Markets.
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Answer all the questions. 3 marks each
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Write short notes on the followine.
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QLL)Target market
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QI 1)Down sizing strategy
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QI 3 )Marketing strat e gy
docbd{ dog

QI4) State the process of purchase decision.
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